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Abstrak (English Version):

China’s dominance in the global market has been increasingly evident, with its
products flooding markets across the world, including Indonesia. This journal aims
to explore the extent of Chinese products’ penetration into the Indonesian market,
analyzing the driving factors behind this dominance and its implications for local
businesses and consumers. The study adopts a mixed-methods approach,
combining quantitative data on market share and qualitative insights from industry
experts. The results reveal that the combination of competitive pricing, mass
production, and strategic government policies have enabled Chinese products to
gain a substantial foothold in the Indonesian market. The analysis also highlights
the challenges faced by local manufacturers and the potential long-term effects on
the domestic economy. This research provides a comprehensive understanding of
the dynamics at play and offers recommendations for Indonesian businesses to
navigate this competitive landscape.

Keywords: Chinese products; market dominance; Indonesian market; local
manufacturers; economic impact.
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